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This report was based on a series of newsletters | wrote for my
Internet Marketing Newsletter.

If you are not a member, join now Its free!
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1. Why Wordtracker?

A well-planned site is a successful site, and nothing is more important than
the initial keyword research.

| am constantly asked about a large number of tools, that, if you believe the
hype, will allow you to find untapped niches, and keywords that will bring you
loads of traffic and untold wealth.

| have looked at many of these tools, and where most fall flat is in the data
they return for number of searches made on each keyword. If some software
tells you that blue widgets is searched for 30 times a day, you need to have
confidence in that value before spending time building pages. Unfortunately, |
don t have that confidence in most of the keyword research tools | have tried.

The number of times a keyword is searched for every month is vitally
important if you are going to generate traffic. There is absolutely no point
building a web page about a topic that no one is looking for. e.g. you might be
able to get #1 on Google for "reproduction in aliens", but why bother when no
one is looking for it, and even less ways of making money from that phrase
(unless you write an eBook on the subject)?

Most keyword tools use Overture suggestion tool,

http://inventory.overture.com/d/searchinventory/suggestion/

.. to find out how many people are searching for a particular phrase. | make
no secret of my dislike for this free service provided by Overture. Here is a
true story from my own experience with this tool (taken from my website on
the Wordtracker Review page):

"..I carried out keyword research for a web page of mine about pheromones. |
was going to send my traffic to a merchants site and get commission on any
sale generated. Using the Overture tool, | found 4 or 5 terms with reportedly
47000 + searches in recent weeks.... and that is just at Overture.

| thought, hey, great. Should be several times this many searches originating
from Google. | created a couple of pages and optimized them. | got #1
position on MSN, and later, #1 on Google too for some of my chosen terms. |
could see the $$%$ signs in front of my eyes. Two days later | had received on
6 visitors. | was heart broken. My millions were melting away before my eyes.
| checked on WordTracker and found that in the last month, there has only
been 41 searches for my main keyword according to Wordtracker. Il leave
you to decide which my favourite keyword research tools is."

Looking at the same research today, Overture does seem to have more
realistic values, but | certainly won t trust this tool again. In addition, Overture
has started banning IP addresses of people who abuse their suggestion tool.



If you are using any one of the tools that finds thousands of keywords from
Overture, you run the risk of being banned!

So, where can you get accurate information on the number of people
searching for any given keyword?

The only place | know of is Wordtracker.

Time and time again Wordtracker has proven itself to me - its information is
accurate.

| can go to Wordtracker for a couple of hours one day, and leave with 5 or 6
thousand potentially profitable keywords. In the data | take home | know how
many times each keyword is searched for, how much competition there is in
Google (or any other search engine for that matter) for each keyword, and
make informed decisions about what | should build my sites about.

Obviously, 5000 words is going to take a lot of organising and sorting before |
can make those all important decisions. Out of those 5000, | may only decide
on 300 phrases that are worth targeting. That is where my second tool of
choice comes in. Keyword Results Analyzer - Wordtracker Version

I will make full use of this tool during this report and make no apologies for
this obvious plug there is no better tool for mining the gold in Wordtracker.

This tool has really taken the Webmaster world by storm. You only need to
read the testimonials on the sales page to see that this tool can unlock the
potential in your keyword lists from Wordtracker.

1.1 But Wordtracker is so expensive

There is a saying about getting what you pay for.

Many people are put off Wordtracker by its high perceived price. An annual
subscription is $250. However, it is the best $250 a webmaster can spend,
and it can be written off as a business expense too!

If you don T want to invest that much in one go, a daily subscription comes in
at under $8 and that is enough time to find enough keywords to last you
months.



1.2 Why do so many webmasters still not use Wordtracker?

The most common reasons | hear why webmasters don T subscribe to
Wordtracker are:

1. It costs too much
2. ltis too difficult to use
3. ltis too difficult to handle all those keywords effectively.

This report will solve point number 2 by showing you how to use the various
parts of Wordtracker.

Point number 1 is just plain wrong. | regularly find keywords at Wordtracker
that make me more money than the cost of the annual subscription itself. If
anything, Wordtracker is under-priced.

Point number 3 is handled by the KRA-WT software. You can see how easy it
is to handle large volumes of keywords if you read the "Niche Within A Niche

report".

The bottom line is this. If you want to make sites that get traffic, you must be
properly informed about what people are searching for. If you are interested
in ranking high in Google without having to pay for clicks, Wordtracker is the
only option | recommend with 100% certainty.



2. How Wordtracker works

In chapter 1, we looked at why Wordtracker is the number one choice among
professional webmasters. In this section, | want to start looking at the various
features of Wordtracker, how it works, and how to use it.

This report will assume that you have a subscription to Wordtracker and are
not using the trial version, which has limitations. You can order a day at
Wordtracker for just a few dollars and follow along this course to learn why
Wordtracker truly is the secret weapon of successful webmasters.

Before we look at the interface, it is important to understand how Wordtracker
works and where it gets its results.

2.1 Wordtracker uses Meta Crawlers

Wordtracker tracks and stores search data from two Meta Crawler search
engines and keeps this data for the last 60 days at any one time. New data
gradually replaces old data. The two search engines used are:

http://metacrawler.com

and

http://dogpile.com

A metacrawler search engine is one that queries several of the main search
engines to compile its own results e.g. Google, Yahoo and Altavista may all
be queried when you run a search at Dogpile, and Dogpile will collate those
results and output what it considers the best sites from those three engines.

Whenever a search is made at either of these two metacrawlers, the search
term is recorded in the Wordtracker database. Over 175 million searches are
recorded every month in this way, and all are stored in Word tracker
database. This massive amount of data is then made available to
subscribers of Wordtracker.



Wordtracker keeps the last two months of search results in its
database at any one time. If you do a search in November at
Wordtracker for "Halloween", you are likely to find a lot of
Halloween related phrases. If you do the same search in
March, you are going to get a lot less phrases related to this
topic. Bearing this in mind, if you want to target seasonal
products on your site, do your keyword research towards the
end of that season to make sure you capture relevant
phrases made during that season.

2.2 OK, let's login to Wordtracker.

On logging into Wordtracker you are taken to the main menu screen which
gives you access to the 7 main sections of Wordtracker. If you are ever lost in
Wordtracker and want to get back to this screen, click the Home button (see
arrow on screenshot) in the menu at the very top of the screen you are on.




